‘Cement makers
step up brand
building drive
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Mumbai, Jun 29

With competition getting
intense, cement companies
are fine tuning their sirategies
to differentiate themselves
with brand building measures,
Cementproducersarebanking
ol extensive coverage and
celebrity  endorsements to
bufld top-of-the-mind recall
ATMONZLUSETS,

Binani Cements Ltd started
by slgning film personality
Amitabh Bachban as its brand
ambaszador last year, JK Lak-
shmi signed on actor Om Puri
and now cement multination-
al Lafarge has signed on crick-
eter Mahendra Singh Dhonias
thebrand ambassador for their
brand, Conereto,

SaysC5 Sadasivan, chiefof
marketing, JK Lakshmi Ce-
ment "Cement is no longer
Jjust a commodity, and to en-
sure long term profitability,
every company today has o
buildiesbrand,”

Moreover, companies say
they are witnessing more
queries from thedr customers
and an increase in demand
owing to such promotional
methods. “This has helped us
in more sales realisation, es-
pecially in the rural markets
after we signed Bachhan as
our brand ambassador,” re-
vealed Vinod Juneja, MD of
Binani Cement Ltd.

Similarly, eement manu-
facturer Lafarge India an-
nounced s association with
Dhoni recently, in lime with its
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strategy to be a leading ce-
mentbrandinIndia.

COnthe otherhand, UltraTe-
ch, rather than bringing in a
celebrity tobuild its brand, has
promoted its phrase, ‘UliraTe-
ch, the engineers cholee’ em-
phasising that its cement is
most preferred by engineers in
the country,

Declining to reveal any spe-
cific numbers on the amount
paid tothe brand ambassadors
or the sales increase as a result
of the promotions, these com-
paniesseethe moveasanation
building exercise along w:rh
brand badlding.

“The competition is getting
mafe and tougher and to dif-
ferentiate ourselves from oth-
ers, weneed to strengthen our
brand," said Sadasivan.




